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1.1) Scene: Home
l This is the first page when the site Ioads.l @) Scene: Collection] 1.3) Scene: Video 1.4) Scene: Campaign 55cene Stores

k
NICOLE FARHI COLLECTION FASHION SHOW CAMPAIGN STORES

1.6) Page Transition
Pages should fade in and out smoothly.

1
1.7) Scene: Press
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G.S) Scene: Company l l 1.9) Scene: Conta@
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2.1) Different hover color is NOT necessary.
Typical cursor change would do.

62) Selected color: #OOOO@ GS) Normal color: #6363@

y o g
NICOLE FARHI COLLECTION FASHION ’q‘gow CAMPAIGN STORES
Selected color: #c15050

I £ e j

SPRING / SUMMER 2009 . __} 2.7) Trailing Bar
o - bl s’ Color: #c15050

. N0
o - M iz e Mo o e
SPRING / SUMMER 2007 .

FALL / WINTER 2006 Height: 1px .
Animation: Please check out the 2nd one in the example below:

http://activeden.net/item/dynamic-horizontal-menu-05/19897

2.4) Side Navigation

2.5) No hover color change '
is necessary. Typical cursor

NC 7 SUMMER 2005
change would do. i _

| do own this file, and | can send it to you when the project
starts. This file perhaps could be overkill as my website will be
e basically a static one, meaning that | do not have a plan to add
FALL T WINT . : | f ;
FALL | WINTER 2006 any new page items, bgt it would be a good reference in terms
SPRING / SUMMER 2006 of the trailing bar’s motion and/or Tweener class.
| |

2.6) Drop shadow filter is already
applied in .Fla. Please keep it.

*§ - Google )3| # B &~ ¥~
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2.8) Color changes on the buttons should be gradual. 2.9) Bottom Menu
The menu example mentioned above can be referred Selected color: #131313 )
to for the feel. Normal color: #636363 2.10) No hover color change is necessary.

Typical cursor change would do.
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3.1) xml/09AWcol.xml
This is the first item to open when the page loads. AR H | COLLECTION FASHION SHOW CAMPAIGN STORES

WOMEN ., Ya
FALL / WINTER 2009 | ! a t L 'ﬂ!"
3.2) xml/09SScol.xml PRING./ SUMMER 2009 [ . :
FALL / WINTER 2008 3.8) xml/08AWcol.xml P
3.3) xml/08SScol.xml SPRING / SUMMER 2008
G RY =8 e le b 88 3.9) xml/07AWcol.xml
3.4) xml/Q7SScol.xml SPRING / SUMMER 2007
FALL /| WINTER 2006 3.10) xml/06AWcol.xml
3.5) xml/06SScol.xml PRING / SUMMER 2008
FALL / WINTER 2005 , <R RENBITLT\UZS IR
@6) xml/05SScol.xml SPRING / SUMMER 2(!05 ,

MEN

= FALL rwmmotm* 3.12) xml/09AWMCcol. me 5
3.7) xml/Q6AWMcol.xml

ALL / WINTER 200&
RN =R le o 3.13) xmI/06SSMcol. me

&
b = .
g
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4.1) Please put 5.00 corner radius on the 4
corners of big images. (I figured it out with
thumbnails, so ho worries there.)

NICOLE FAR FASHION SHOW CAMPAIGN STORES

WOMEN

FALL [ WINTER 2009
SPRING.. SUMMER 2009
FALL [ WINTER 2008
SPRING / SUMMER 2

FALL [ WINTER 2007 |
SPRING / SUMMER 2007
FALL [ WINTER 2006
SPRING /" SUMMER

FALL [ WINTER 2005
SPRING / SUMMER 2005

MEN

1
EALC TWINT 4.2) These 2 changes need to be

FALL |/ WINTER 2006
SPRING / SUMMER 20046

applied to the other 2 gallery pages: Campaign and Press.
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4.3) Right now, the thumbnail strip shows only when the
mouse is over either the big image area or the strip itself.
It needs to be ON REGARDLESS of the mouse position.
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NICOLE FARHI COLLECTION FASHION SHOW CAMPAIGN STORES

RUNWAY VIDEOS

FALL [ WINTER 2009

—__ SPRING / SUMMER 200%
FALL [ WINTER 2008 |
SPRING / SUMMER 2007
FALL [ WINTER 2005

|

5.1) Right now, the items show up one by one from top to bottom. ||
They need to show up ALL AT ONCE like the other pages.

NICOLE FARHI
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6.1) xml/09AWcam.xml
This is the first item to open when the page loads. AR H | COLLECTION FASHION SHOW CAMPAIGN STORES

APPAREL |

FALL / WINTER 2009

6.2) xml/09SScam.xml ~SPRING / .SUMMER 2009
AT Ny=Flelela  6.7) xmI/08AWCcam.xml
6.3) xml/08SScam.xml SPRING / SUMMER 2008

GUUER RN =il le b B8 6.8) xml/07AWcam. xml

6.4) xml/07SScam.xml SPRING / SUMMER 2007
SRRV TSRl 6.9) xml/06SScam.xml
e O <
FRAGRANCE
6.5) xml/07Wper.xml SLEU AZUR FEMME

=== =W le Bl 6.10) xml/07Mper.xml
GG) xml/05Wper.xml NICOLE FARHI FEMME
" MICOLE FARHI HOMME =R U VI oI Gnl;
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7.1) xml/UK xml
This is the first item to open when the page loads. AR H | COLLECTION FASHION SHOW CAMPAIGN STORES

NICOLE FARHI SHOPS

RETAILEA Nicole Farhi
UNITED KINGDOM 115 Fulham Road
7.2) xml/Italy.xml SW3 LONDON

Phone: 44 20 7838 09378

G.s) xml/UAE xml

Nicole Farhi

11 Floral Street

WC2 LONDON

Phone: 44 20 7497 8713

Micole Farhi

158 New Bond Street
W1 LONDON

Phone: 44 20 7499 8368

MNicole Farhi
27 Hampstead High Street
NW3 LONDON

Phone: 44 20 7435 0866

Nicole Farhi Restaurant
202 Westboume Grove
W11 LONDON

Phone: 44 20 7792 6888

MULTI-BERAND STORES
Selfridges London
400 Oxford Street
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[ 8.1) txt/profiles.txt

This is the first item to open when the page Ioads

8.2) txt/values.txt

PROFILES

Born to Turkish parents, Nicole Farhi had a richly evocative upbringing in Nice in the south
of France and the exoticism of the former and light breeziness of the latter. Yet, Farhi's
idiosyncratic take on laid-back style developed from her appreciation of the excitement of
London through her visits to the city as a teenage fashion student in Paris in the late 1980s.
Through her work as a fashion designer later, she met French Connection chairman
Stephen Marks who would become her partner both professionally and personally. The year
1982 saw the start of her eponymous label, which would quickly become renowned for its

easy, well-cut tailoring and beautiful knits. Farhi by Nicole Farhi was launched in 1987,
menswear followed in 1988 while home was established in 1988. Her achievements have
been recognized by the Legion D'Honneur 2010 list in Paris and an honorary CGBE in 2008.
Over the past three decades, Nicole Farhi has become synonymous with British design with
a worldly twist.

COLLECTION FASHION SHOW CAMPAIGN

STORES
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9.1) xml/Q9pre.xml
This is the first item to open when the page loads. I COLLECTION FASHION SHOW CAMPAIGN STORES

l

9.2) xml/08pre.xml

9.4) xml/Q7pre.xml
@3) xml/06pre.xml

9.5) xml/05pre.xml
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